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ABOUT

I'm a multidiscipline copywriter based
in Brooklyn, New York.

I have experience building brands,
developing strategy, and creating
campaigns across print, digital, social,
and out-of-home applications. I have a
passion for language, and I love the
challenge of harnessing a new brand’s
unique tone & character.

I enjoy everything from high level
conceptual thinking to nuts-and-bolts
copywriting, and I love to pick up new
skills, interests, hobbies on the way.

EDUCATIOnN
UniversiTy
oF VermonT

Major in English. Minor in Physics.
College & Departmental Honors.

BAcHeLOR
oF ARTS

Additional Concentrations: ultimate frisbee,
Jazz History, downhill skiing, Ben & Jerry’s

SnAPeTTE, Inc
InTeErRNSHIP, MARKETING = = - = = = = = - 2013

The quintessential self-directed New York City
unpaid internship. Working for a now-defunct
location-based shopping app; the range of
responsibilities included blog posts, event
organizing, press releases, etc.

THOMAS P LISHNESS

EAXPERIENCE

Ouiver /7 Pernop RicARD PRESENT —
COPYWRITER o oo 2022
In-house copywriter contributing words to key
visuals, campaign concepts, scripts, and a
variety of print / digital / social assets across a
loaded portfolio of top-tier liquor brands.
Multinational clients, varied placements &
many tones of voice make this a dynamic role
with endless variety to keep things spicy.

QuALLsBenson 2022 -
COPYWRITER oo e 2020
Concepting and developing brand identities,
print and digital collateral, and marketing /
advertising campaigns for commercial and
residential real estate in New York City. I
defined tone & voice across online and real-
world applications, working with designers
and CDs to activate coherent, strategically
grounded brands for each of our projects.

Zeta GLoBAL 2020 -
COPYWRITER s e e e e e e e 2017
In-house creative agency within a much larger
tech / marketing company. My work was fast-
paced and the turnaround times were
lightning quick so I got to work on a lot of
different projects, often all at once. Mostly
social and digital marketing for medium- to
large-sized clients, spanning the spectrum of
snacks and candy, entertainment, home /
garden, sports-adjacent, and beyond.

BROOKLYN, NEW YORK
TWO THOUSAND TWENTY FIVE

TecH + Bowerv 2017 —
JunioR COPYWRITER . e e e e 2016

A small, nimble agency with top-quality
creative outputs. Super energetic team, always
pushing ourselves and each other to play with
new styles and ideas. My focus was running
e-commerce for a chain of streetwear stores;
e-mails, sneaker launches, photo shoots, blog
posts, and many, many product descriptions.

ViLLrge Community ScHooL 20168 —
TERCHER oo . 2013
Hired to run an afterschool program, picked
up subbing during the day, and eventually
worked my way onto the co-teaching roster.
An incredible experience learning from
brilliant teacher / mentors. I led lessons in all
academic subjects for students grade k-3, as
well as many life lessons, and daily written
blog posts for parents to read on our website.

SRILLS
Branding 0 000
Multitasking 0000
Tone & Voice 00000
Presentations ‘ . ‘ ‘ O
Grammar . . . . ‘

Excel { N NONONO)




